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FOR IMMEDIATE RELEASE

Veteran in I.T. Switches to Health Tea

Ang Ah Sin, a veteran in I.T. for over 20 years joins BioLife Marketing, a local
SME specialising in health products

Singapore. 27 February, 2007 BioLife Marketing, the sole distributor of the Good Image
Tea™ today announced that Mr. Ang Ah Sin, a local I.T. professional of more thanr0 yea

has joined the SME as one of its partners as well as its General@lanag

“The call into entrepreneurship was never so strong until recentli. tétinvitation by 2
good and trusted friends reinforced with the support from my family and oigreddr |

decided to take the plunge into this different but exciting industry,” sagd A

Ang’s experience spanned across from technical support to sales artimgadnd spent
more than 5 years with a key system integrator in the ‘80s, more than 10 itbarajor
distributors such as Tech Pacific in the ‘90s and until recentlymatlor manufacturers such

as Trend Micro Inc. He was highly sought by the media for his views on Infocommt$ecuri

Ang holds a Bachelor of Science (Hons) degree in Business and Managemi# Stud
(Marketing).

As its General Manager, Ang will be handling the day to day business, developeantee
strategic growth plans. This will include increasing the product rander the Good Image
Tea™ brand, create new product lines and recruit related agencidspa®yéhe channel in

Singapore as well as internationally.

“Any new venture will face plenty of uncertainties and challenges. | amdsonifbecause the
consumers around the world are getting more and more health conscious; tea consompt
the world was reported to rank second only to water consumption; and one of thstgreat
competitive advantages of BioLife Marketing is that we have an ateddcMP-certified
manufacturing plant in Malaysia. It has been manufacturing health produothdohbrands
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in the region for more than 10 years now and is also manufacturing for our own boadd, G

Image Tea™,” said Ang.

“Good Image Tea™ was uniquely formulated by Dr. Aoyama Kanahiro from therSityve
of Tokyo and Professor of ShengYang Medicine University of China. Theifiledition
green tea which also eliminates excessive fats in the body was launchedysidfive
years ago and three years ago in Singapore. Our success indicated thatnatberegbt
track in this industry and Ang will bring to the group a whole new perspeatidelrive the
growth,” said Mr. Lai Liew Ming, Managing Director of Comfort Herbal Mamidiging Sdn
Bdn

###

About BioLife Marketing

BioLife Marketing (S) Pte Ltd is a Singapore-gro®ME that focused on providing well formulated hiealt
products that aims at enhancing the total well-fp@ftoday's hyper-active community. By harnessirey
goodness from nature which provides the secrdialincing the biological system of the individusgLife's
vision of "Healthy Indulgence" set the goals for ourrent and future products to support the corgsarm
staying in the pink of health while continuing tgj@y their respective diet.

Good Image Tea™, a popular label of innovative gtea was launched in Malaysia in 2001 and dekinted
Singapore in 2003. It is manufactured by BioLifa&sociated GMP-certified factory in Malaysia whites more
than 10 years of manufacturing herbal and healtite® products for other organisations in the negio

For more information, visitvww.biolifemarketing.com.sg

Media Contacts:
For more information, contact:

Ang Ah Sin Andrew Peters

General Manager, BioLife Marketing (S) Pte Ltd ThePacific West Communications
Mobile : +65 9795 1505 Mobile : +65 9451 9012

E-mail : ahsin.ang@biolifemarketing.com.sg E-madindrew@thepacificwest.com
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