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FOR IMMEDIATE RELEASE 
 

 
BioLife Marketing Launches New Healthy Tea’s That 

Are Produced from Cat Whiskers Herb, Roselle 
Flower and Ginger 

 
Consumers in Singapore are the first to savour the three new types of Good Image 
Tea™ at the Food & Beverage Fair 2007. Online purchases of Good Image Tea 
products now available via our preferred online payment portal BuyButtonz.com 

 
 

Singapore. March 14, 2007 – BioLife Marketing, the sole distributor of the Good Image 

Tea™ today releases three new types of tea during the Food & Beverage Fair 2007 in 

Singapore. Like the classic Good Image Tea™ , the Good Image Cat Whiskers Tea, Good 

Image Roselle Tea and Good Image Ginger Tea are uniquely formulated under the 

guidance of Dr. Aoyama Kanahiro from the University of Tokyo and Professor of ShengYang 

Medicine University of China. Each is produced from traditional herbs and is manufactured 

by BioLife Marketing’s associated GMP-certified herbal manufacturing plant in Malaysia. 

 

“Tea has been appreciated for a few thousands years now and its benefits are easily found by 

doing a search on the Internet. As a healthy beverage, the number of consumers is growing 

annually. Since the successful launch of the Good Image Tea™ five years ago in Malaysia 

and three years ago in Singapore, we have been getting constant feedback from our customers 

to create variations out of other great traditional herbs.” said Ang Ah Sin, General Manager of 

BioLife Marketing. 

 

Commenting on Good Image Tea, Wellness Consultant, Ong Kuan Kuan stated, “I'm in the 

wellness business and am very familiar with the various health cleansing products in the 

market. When I was introduced to Good Image Tea recently, apart from its good cleansing 

capability, I was pretty impressed with the refreshing feeling derived as the warmth built up in 

my body coupled with its cool minty aftertaste." 
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Good Image Cat Whiskers Tea is derived from the traditional tropical Clerodendranthus 

Spicatus herb, better known as ShenCha (kidney tea) or MaoXuCao (Cat Whiskers herb) in 

Chinese. ShenCha is believed to be anti-inflammatory, anti-allergy, anti-hypersensitivity and 

diuretic properties. Good Image Cat Whiskers Tea is blended with Wulong Tea, Tea 

Polyphenols or ShengDi�Ä*ó
� �Åas well as with another traditional herb called Glycyrrhiza 

Uralensis or GanCao�Ä*ì9� �Å. 

 

Good Image Roselle Tea is derived from the flower of another traditional herb called Roselle 

or LuoShenHua ("ï/28…) in Chinese. Roselle is known for promoting healthy intestinal and 

urinary systems. The unique blending with Mentha, Glycyrrhiza Uralensis and green tea gives 

a sweet and subtly sour fragrance to the Good Image Roselle Tea, thus making it a refreshing, 

thirst quenching and healthy drink. 

 

Good Image Ginger Tea is produced from high quality dry ginger and uniquely blended with 

Mentha, Glycyrrhiza Uralensis and Lycium or QiZi(�2�$ ). Thus instead of the strong gingery 

smell, Good Image Ginger Tea gives a subtle mint fragrance while delivering the warming 

and traditional effects of the ginger and aids in digestion. 

 

“To ensure freshness, portability and ease of storage, all Good Image teabags are individually 

sealed. They are free from any preservative or artificial colouring”, said Mr. Lai Liew Ming, 

Managing Director of Comfort Herbal Manufacturing Sdn Bdn. 

 

“BioLife’s vision is to facilitate ‘Healthy Indulgence’ and we will continue to develop new 

products based on the other traditional herbs that appeal and be beneficial to the health-

conscious community. We expect our revenue to increase ten fold by the end of 2007”, said 

Ang. 

 

Pricing and availability 

Good Image Cat Whiskers Tea (S$29.90, 30 sachets), Good Image Roselle Tea (S$29.90, 30 

sachets) and Good Image Ginger Tea (S$19.90, 20 sachets), will be available from 19th March 

2007 at selected medical stores, spas, beauty salons and other retail outlets in Singapore.  

 

All Good Image products can also be purchased online at www.biolifemarketing.com.sg. Our 

preferred Online Payment Portal is BuyButtonz.com 
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Promotion 

For every two boxes of Good Image tea purchased, consumers will be given one FREE 

thermal flask. Offer valid up to 31st March 2007 or while stock lasts. 

 
 

#  #  # 
 
 
About BioLife Marketing  
BioLife Marketing (S) Pte Ltd is a Singapore-grown SME that focused on providing well formulated health 
products that aims at enhancing the total well-being of today's hyper-active community. By harnessing the 
goodness from nature which provides the secrets in balancing the biological system of the individuals, BioLife's 
vision of "Healthy Indulgence" set the goals for our current and future products to support the consumers in 
staying in the pink of health while continuing to enjoy their respective diet.  
  
Good Image Tea™, a popular label of innovative green tea was launched in Malaysia in 2001 and debuted in 
Singapore in 2003. It is manufactured by BioLife’s associated GMP-certified factory in Malaysia which has more 
than 10 years of manufacturing herbal and health-related products for other organisations in the region.  
   
For more information, visit www.biolifemarketing.com.sg.  
 
About ChainFusion Limited 
ChainFusion Limited is the leading Real Time Business Technology provider for evolving Small and Medium 
Enterprises who are frustrated with unproductive, disparate business applications that is a barrier to real-time 
visibility from bricks to clicks. ChainFusion began in 2000 by operating one of the first online credit card 
acquiring services through Citibank.  
 
ChainFusion also has developed a Code Generation service that is highly customisable, suitable for enterprise-
level web applications even for major MNCs.  Our luminary customers include Sony, Hewlett Packard, Standard 
Chartered Bank, Epson, Informatics, etc.  For these customers, we have developed enterprise-level solutions with 
usage that spans the Asia Pacific region covering as many as 15 countries and 7 languages.  
 
ChainFusion roster of customers include leading mainboard listed companies in Singapore. So it's easy to see why 
ChainFusion's solutions are being put to work on BuyButtonz in its strategic alliance with eNets.  
For additional information, please visit http://www.chainfusion.com 
 
 
 
Media Contacts: 
For more information, contact: 
 
Ang Ah Sin      Andrew Peters 
General Manager, BioLife Marketing (S) Pte Ltd  The Pacific West Communications 
Mobile : +65 9795 1505     Mobile  : +65 9451 9012 
E-mail : ahsin.ang@biolifemarketing.com.sg  E-mail  : andrew@thepacificwest.com 


